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Apple Corporate Identity Guidelines 
for the Channel 



No new materials should be created using 
the spectrum Apple logo. 


Introduction 

Like our products and our customers, the Apple brand continues to evolve. To reflect this, 
we’ve made some important changes to the Apple logo and how we use it, and how we expect 
our channel to use it, too. Don’t worry—we haven’t replaced the logo, just updated it. We’ll 
continue to reflect who we are and what we stand for with the same timeless symbol: an apple 
with a bite taken out of it. But we’ve reduced some of the clutter in the original design, and 
updated the way we use color and light. Quite simply, we’ve taken that same sense of innova¬ 
tion and leading-edge design that make our products utterly unique and applied them to the 
company logo. Instead of rainbow stripes, solid colors that emphasize the timeless elegance 
of the design of the logo. And not just one color, but a whole palette of logo colors to suit a 
variety of uses. 



Authorized Reseller 


Channel Signatures 

Overview 

Apple channel signatures let your customers know that you have been authorized by Apple to 
sell, distribute, promote, or repair Apple products. They are a seal of approval and a promise 
of quality from Apple—provided they are used correctly and consistently. You reap the benefits 
of the Apple brand—and contribute to its strength—every time you use an Apple signature. 


K Authorized Reseller 

Horizontal and vertical configurations of the 
Apple authorized channel signature. Apple 
channel signatures are available using a black 
or red logo. 


The signatures consist of the Apple logo and a channel associate logotype (that is, a name like 
‘Authorized Reseller” set in specially designed type), in either a horizontal or vertical configura¬ 
tion. They are available using a solid black, a solid red (Apple Red or PANTONE® 485), or a solid 
white logo reversed out of a background color. No other colors, or combinations of colors, 
should be used. (In the United States and Canada, Apple Specialists can also use gold) 



Resellers interested in incorporating the new 
dimensional logo into their environments can 
do so by ordering ready-made materials 
through StartingLine. 


Channel associates should never use the Apple logo standing alone in their communications, 
except in advertising and catalogs that feature products from multiple vendors or on interior 
store fixtures and signage as a means of differentiating Apple products from other manufactur¬ 
ers’ products (see “The Apple Logo and Corporate Typeface” on page 3). 

Apple channel associates should never reproduce the new dimensional Apple logos. These 
new logos, which Apple uses in five “corporate” colors and a variety of product-inspired colors, 
are for use only by Apple. Channel associates interested in incorporating these logos into their 
environments can do so by ordering ready-made marketing materials from StartingLine. 

Never try to re-create or imitate the new dimensional Apple logo, or download unauthorized 
dimensional logo artwork from Apple’s web site for use in channel communications. 


The colors shown on this page and throughout this guide have not been evaiuated by Pantone, Inc. for accuracy and 
may not match the PANTONE color standards. For accurate standards, refer to the current edition of the PANTONE Oolor 
Formula Guide. PANTONE® is a registered trademark of Pantone, Inc. 




The Apple signature must always be subordinate 
to your company or business identity. Never use 
an Apple signature in place of that identity. 



Do not alter the signatures in any way. 



Do not incorporate any elements of the Apple 
channel signatures into your company or 
business identity. 



Do not reproduce the signatures using any logo 
color other than black, Apple Red, or white. 



Do not reproduce the signatures using logo 
artwork that has been rendered to look 
three-dimensional. 
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Using Apple Channel Signatures 

The Apple channel signatures were designed to clearly communicate your company or 
channel relationship to Apple. The appropriate channel signature can be applied to stationery, 
store signs, advertisements, web sites, and other communications, as long as the relationship 
to Apple is not obscured or distorted. Always make sure that the Apple channel signature is 
clearly subordinate to your company or business identity, and never use an Apple channel 
signature in place of that identity. 

Always use the correct signature based on your contractual relationship with Apple. All 
channel signatures currently available for use are included on the ‘Apple Corporate Identity 
Guidelines for the Channel” CD. 

Never separate the elements of a channel signature. For example, do not use an Apple logo¬ 
type (that is, the name Apple, Apple Computer, or Apple Computer, Inc. set in specially 
designed type) alone in any channel communications. 

Do not alter the signatures in any way. Always use the complete electronic artwork provided. 
Do not remove the Apple logo or alter the relationship between the elements of the signature 
in any way. Do not change the typeface or alter the spacing between letters in the logotype. 

Do not reproduce the signatures using any logo color other than black, red (Apple Red or 
PANTONE® 485), or white. Do not reproduce the Apple channel signatures using logo artwork 
that has been rendered to look three-dimensional. Do not use the six-color, or “spectrum,” 
Apple logo in any new materials. 

On the web, do not rotate, animate, or make any elements of the Apple channel signatures 
three-dimensional. Do not alter the relationship between elements of the signature in anyway. 

Do not incorporate any elements of the Apple channel signatures into your company or business 
identity Never create a new signature that combines the Apple logo with your business name. 
Do not combine your company identity or logo with the Apple channel associate logotype. 
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Authorized Reseller 


mm 


Minimum size for vertical configuration. 


Minimum Size and Clear Space 

The minimum size for the Apple channel signatures in most applications is 5 mm for the 
horizontal configuration and 7 mm for the vertical configuration. 

Always maintain adequate clear space around the signatures. Do not place graphics, type, or 
illustrations within the minimum clear space area shown at left. 


V Authorized Reseller s mm 


Background Colors 

Always reproduce the red and black Apple channel signatures on a white or off-white back¬ 
ground. On colored backgrounds, use a white signature reversed out of the background. 


Minimum size for horizontal configuration. 



Authorized 
Service Provider 


2/3 X 


X 


2/3 X 



Authorized Reseller 


X 

X 

X 


Measure clear space beneath the signature from 
the baseline of the bottom line of type. Minimum 
clear space for vertical and horizontal signatures 
is measured as shown above. 



Never use the Apple logo as a bullet point, 
in a decorative border, or as part of a pattern 
or image. 


Exterior Reseller Signage 

Authorized resellers can incorporate the appropriate Apple channel signature into exterior 
signs and on vehicles using either the solid red or black logo produced by the manufacturer 
of their choice. The Apple signature must be clearly subordinate in size and placement to the 
channel associate’s identity. Exterior reseller signs are not provided by Apple. 

The Apple Logo and Corporate Typeface 

Using the Apple Logo 

Under most circumstances, third parties should never use the Apple logo standing alone. 
Occasionally, however, in advertising that features products from more than one vendor or 
in catalogs, it may be necessary to use the Apple logo as a means of clearly distinguishing 
Apple products from other companies’ products. In such cases, a complete Apple channel 
signature must be prominently placed in the communication or environment. 

In multiple-vendor advertisements or catalogs, keep the number of Apple logos to a minimum. 
Ideally, only one Apple logo should be used in an ad, on each side of a communications piece, 
or on merchandising. When identifying multiple Apple products on a given page or surface, do 
not use the Apple logo alongside each product name. 

Never use the Apple logo in place of the word 'Apple.” Never use the Apple logo as a bullet 
point, in a decorative border, or as part of a pattern or image. Always follow the Apple logo 
guidelines when using the logo in multivendor advertising or catalogs. 

Only the solid red, black, or white Apple logo can be used in channel materials. Never use 
a three-dimensional version of the Apple logo in any channel communications, unless those 
materials are provided by Apple. 

Using Apple Garamond 

Apple Garamond is Apple’s proprietary corporate typeface. Under no circumstances are 
channel associates permitted to use Apple Garamond. Only materials created and provided by 
Apple for use in the channel can use this font. 
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“Think different” materiais approved for use in 
the channei are avaiiabie through StartingLine. 


Think Different 

Only Apple can create materials using the “Think different” advertising images or slogan. To 
ensure that the “Think different” promotion has the greatest impact in a resale environment, 
channel associates can use only the banners, posters, and other campaign products specifically 
created for them by Apple, and should use them only to create an environment for Apple prod¬ 
ucts and third-party software that runs on Apple products. 

The “Think different” slogan and signature should never be used in conjunction with products, 
such as on merchandising, or in a promotion. Channel associates cannot use the “Think differ¬ 
ent” signature except on materials provided for them by Apple. “Think different” materials 
approved for use in the channel are available through StartingLine. 

Using Apple Materials 

Apple makes a variety of materials imprinted with either the solid Apple logo or three-dimension- 
ally rendered versions of the logo available from the StartingLine program. These materials include 
window signs, light boxes, point-of-purchase materials, banners, and promotional merchandise. 

Always use these materials as provided. Do not alter them in anyway. Do not reuse any design 
or text elements of these materials in your own communications. 

For More Information 

For more information about channel use of the Apple logo, other Apple proprietary logos, 
photography, color, and trademarks, consult the Apple Corporate Identity Guidelines for the 
Channel at the following locations: 

Apple Channel Site 

https://channelsite.apple.com 

Apple Resource Library 

resourcelibrary.apple.com 

For a complete list of merchandise available from Apple, go to the StartingLine web site at 
https://channelsite.apple.com/startingline, or call 800-825-2145. 

For more information about upcoming corporate identity programs for Apple channel associates, 
stay tuned to the Apple Channel Site. 

For trademark questions, contact the Apple Trademarks Department at 408-974-6638 or 
appletm@apple.com. 

For a complete list of Apple trademarks, consult the Apple Trademark List at 
www.apple.com/legal/publictmlist.html. 

For information about third-party use of Apple trademarks, consult the 
Guidelines for Third Parties Using Apple Trademarks and Copyrights at 
www.apple.com/legal/guidelinesfor3rdparties.html. 


© 2000 Apple Computer, Inc. All rights reserved. Apple and the Apple logo are trademarks of Apple Computer, Inc., 
registered in the U.S. and other countries. StartingLine and “Think different” are trademarks of Apple Computer, Inc. 











